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London Sport Consultancy: Helping to get
Londoners active together
Business Development Manager Jennie Rivett writes about how our consultancy
services help us collaboratively work with partners to tackle the huge challenge
of making London the most active city in the world.
We work collaboratively with our sector partners to raise participation levels
in physical activity and sport and help Londoners live happy and healthy
lives.
To do this as effectively as possible London Sport offers the opportunity for

organisations to commission bespoke project consultancy that taps into four
core areas of our specialist expertise.
Partners can utilise our knowledge around digital marketing, funding,
research and insight, and technology to learn valuable lessons which will
help them support their end users.
Since our consultancy started nearly four years ago, we have worked with
over 50 clients ranging from London councils to charities and tech ventures.
We've undertaken projects covering physical activity strategies, Facebook
campaigns, fundraising planning and tech events to name a few.
All our projects are led by our experienced experts in their field, and we pride
ourselves in providing high-quality project delivery and, crucially, actionable
outcomes.
Alongside providing additional capacity to undertake project work for clients,
we really add value by exploring what’s already there in new ways and
testing innovative approaches.
Think differently and challenge the status quo.
Visit our webpages for more information on our offers and to view case studies of
our previous work.
If you’re interested in chatting more about what our consultancy can offer contact
Business Development and Partnerships Manager Jennie Rivett.

About London Sport

London Sport is a charity working to ensure more Londoners live happier,
healthier lives through access to sport and physical activity. Supported by
Sport England and the Mayor of London, we collaborate with those that share

our vision, running and supporting projects that help children, young people
and the least active adults to embed sport and physical activity into their
lives.

For more information on London Sport, visit www.londonsport.org
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